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INTRODUCTION 
A s  r e c e n t l y  a s  two o r  t h r e e  y e a r s  ago,  only  a  few o r g a n i z a t i o n s  concerned w i t h  
a l c o h o l  and highway s a f e t y  worked w i t h  o t h e r s  i n  p lanning o r  producing p u b l i c  i n f o r -  
mation programs. However, more examples of coopera t ive  e f f o r t  have begun t o  appear :  
t h e  Department of T r a n s p o r t a t i o n  and Kemper Insurance  developed a  book le t  on t h e  
roads ide  b r e a t h a l y z e r ,  Ford and DOT j o i n t l y  produced t h e  f i l m  " c . R . A . s . H .  , ' I  and 
t h e  Na t iona l  Council  on Alcoholism and t h e  N a t i o n a l  I n s t i t u t e  on Alcohol Abuse and 
Alcoholism co-sponsored a  s e r i e s  of r a d i o  and t e l e v i s i o n  s p o t s .  Other i n s t a n c e s  
on n a t i o n a l ,  s t a t e  and l o c a l  l e v e l s  could be  c i t e d .  
We f e e l  t h a t  f u r t h e r  coopera t ion  among v o l u n t a r y ,  commercial, and governmental 
o r g a n i z a t i o n s  should  be  encouraged i n  o r d e r  t o  promote more c o n s i s t e n t ,  and thus  
more e f f e c t i v e ,  p u b l i c  in fo rmat ion  campaigns. Some o r g a n i z a t i o n s  s t i l l  a t t a c k  t h e  
s o c i a l  d r i n k e r ,  w h i l e  o t h e r s  b e l i e v e  t h e  t a r g e t  should be  t h e  problem d r i n k e r ;  one 
t r i e s  t o  s e p a r a t e  d r i n k i n g  from d r i v i n g ,  ano the r  s t r e s s e s  moderation;  one may f e e l  
t h a t  f e a r  and t h r e a t s  a r e  most e f f e c t i v e  w h i l e  ano the r  s t r e s s e s  r e s p o n s i b i l i t y .  There  
i s  s t i l l  a  need f o r  s o l i d  evidence regard ing  t h e  r e l a t i v e  e f f e c t i v e n e s s  of t h e s e  
approaches and f o r  s h a r i n g  of such evidence a s  i t  becomes a v a i l a b l e .  
This seminar and o t h e r s  t o  fo l low i t  a r e  designed t o  f a c i l i t a t e  coopera t ion  
among communications p r o f e s s i o n a l s  i n  p lanning and e v a l u a t i n g  p u b l i c  in fo rmat ion  
programs on a l c o h o l  and highway s a f e t y .  The meetings p rov ide  a  means by which o rgan i -  
z a t i o n s  can o b t a i n  o t h e r s '  r e a c t i o n s  t o  new m a t e r i a l s ,  keep informed about o t h e r s '  
p l a n s ,  s h a r e  d a t a  on p u b l i c  and media response  t o  campaign themes, and perhaps make 
j o i n t  d e c i s i o n s  regard ing  t h e  con ten t  and t iming of f u t u r e  programs. 
We a r e  g r a t e f u l  t o  a l l  t h e  o r g a n i z a t i o n s  which have endorsed t h i s  e f f o r t ,  b u t  
we owe s p e c i a l  thanks t o  those  which have provided f i n a n c i a l  suppor t :  t h e  Alcohol and 
Drug Problems Assoc ia t ion  of North America, Canada Safe ty  Counci l ,  Licensed Beverage 
I n d u s t r i e s ,  Na t iona l  S a f e t y  Counci l ,  and Occ iden ta l  L i f e  of C a l i f o r n i a .  The involve-  
ment and suppor t  of o t h e r  o r g a n i z a t i o n s  would be welcomed. 
This  r e p o r t  i s  an e d i t e d  t r a n s c r i p t  of t h e  meeting held  May 3,  1973. Some 
examples of p u b l i c  i n £  ormat ion m a t e r i a l s  a r e  included a s  i l l u s t r a t i o n s  ; a d d i t i o n a l  
m a t e r i a l s  and in fo rmat ion  can be obta ined through HSRI  o r  d i r e c t l y  from campaign 
s o u r c e s .  
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9:30 C o f f e e  
10:OO I n t r o d u c t i . o n s ,  d e s c r i p t i o n  of meet ing  pu rpose  and fo rma t  
10 :15  P r e s e n t a t i o n  by b i g h t  F e e ,  Bobby Boaz, Ed R e i l e y ,  O f f i c e  of 
Alcohol  Countermeasures ,  N a t i o n a l  Highway T r a f f i c  S a f e t y  
A d m i n i s t r a t i o n ,  Department  of T r a n s p o r t a t i o n  
10:45  D i s c u s s i o n  
11:15  P r e s e n t a t i o n  by P a u l  Garner  and B i l l  K e l l e y ,  N a t i o n a l  
I n s t i t u t e  on A lcoho l  Abuse and Alcohol i sm 
1 1 : 4 5  D i s c u s s i o n  
12 :15  Lunch 
1 : 4 5  P r e s e n t a t i o n  by Sam Yaks i ch  and John  D e L e l l i s ,  American 
Automobi le  A s s o c i a t i o n  
2  : 1 5  D i s c u s s i o n  
2:45 P r e s e n t a t i o n  by P a u l  Gavaghan, L i censed  Beverage I n d u s t r i e s  
3 : 1 5  D i s c u s s i o n  
3:45 C o f f e e  
4 :00  P r e s e n t a t i o n  and d i s c u s s i o n  of m i s c e l l a n e o u s  m a t e r i a l s  
f rom v a r i o u s  s o u r c e s  
4:30 G e n e r a l  d i s c u s s i o n  of themes ,  c o o r d i n a t i o n  p o s s i b i l i t i e s ,  
f u t u r e  mee t ings  
5  : 00 Adjournment 
PRESENTATION BY OFFICE OF ALCOHOL COUNTERMEASURES, NATIONAL HIGHWAY TRAFFIC SAFETY 
ADMINISTRATION, DEPARTMENT OF TRANSPORTATION 
--Dwight Fee,  Robert Boaz, Edmond Rei ley  
Before c r e a t i n g  a campaign, Grey Adver t i s ing  undertook a three-month in-depth  
s tudy  on the  problem of a l c o h o l  and highway s a f e t y .  They then  o u t l i n e d  a t h r e e  
y e a r ,  multi-media a d v e r t i s i n g  e f f o r t .  Phase I of t h i s  e f f o r t  i s  composed of two 
waves of campaign mater ia ls - -one which was r e l e a s e d  i n  February 1972 and t h e  new 
m a t e r i a l s  c u r r e n t l y  being r e l e a s e d .  On t h e  b a s i s  of p re l iminary  f i g u r e s ,  DOT has  
a l r e a d y  received a t o t a l  of $12,000,000 worth of p u b l i c  s e r v i c e  t ime.  Th i s  f i g u r e  
i s  twice  what had been expected.  
The new p r i n t  ads a r e  aimed a t  law enforcement o f f i c i a l s ,  p s y c h i a t r i s t s ,  medical  
pe r sonne l ,  j u d i c i a l  and l e g a l  p e r s o n n e l ,  male aud iences ,  and you th .  'They have been 
coded through box numbers i n  o rde r  t o  be a b l e  t o  compile  eati is tics on t h e  audiences  
which have responded.  Corresponding brochures  w i l l  be  produced. To d a t e ,  12-15,000 
people  have w r i t t e n  i n  i n  response  t o  DOT ads .  
The t h r u s t  of t h e  campaign i s  problem and program awareness.  Th i s  i s  a l s o  t h e  
t h r u s t  of t h e  35 ASAPs. I t  has  been discovered t h a t  t h e r e  was impat ience  w i t h  
previous  types  of messages,  s o  t h e  aim has  been s h i f t e d  t o  a r e a s  of p e r s o n a l  respon- 
s i b i l i t y  and p e r s o n a l  a c t i o n .  The F a i r f a x  ASAP, f o r  example, i s  t a l k i n g  t o  t h e  
viewer i n  terms of what he  can do about a l c o h o l  abuse i n  i t s  "Know Your ~ i m i t s "  
campaign. 
The Department 's  purposes a r e  1 )  t o  s t i ~ ! l u l a t e  involvement and peer  group con- 
c e r n  ( i t  has  been determined t h a t  t h e  p u b l i c  may t u r n  o f f  something aimed a t  one 
pe r son ,  b u t  may be  respons ive  t o  i t  i f  i t  concerns group a c t i o n ) ;  2)  t o  make e x c e s s i v e  
d r i n k i n g  and d r i v i q g  an e x p l i c i t  s o c i a l  concern;  3) t o  c r e a t  awareness and encourage 
an i n d i v i d u a l  t o  i d e n t i f y  t h e  problem i n  h i s  own group; 4 )  t o  g i v e  him a l t e r n a t i v e s  
f o r  he lp ing  problem d r i n k e r s ;  5) t o  h e l p  him determine how much r e s p o n s i b i l i t y  he 
should accept  i n  d e a l i n g  w i t h  p o t e n t i a l  d r i n k i n g  d r i v e r s ;  6) t o  h e l p  him determine 
h i s  own s o c i a l  s t a n d a r d s ;  and 7)  t o  equip t h e  c i t i z e n ,  g e t t i n g  i s s u e s  i n t o  t h e  open 
which u n t i l  now have b e ~ n  ignored .  The program premise ,  t h a t  e x c e s s i v e  use  of 
a l c o h o l  i s  a primary cause  of a l c o h o l - r e l a t e d  t r a f f i c  d e a t h s ,  has  not  been changed. 
The campaign o b j e c t i v e s  a r e  1 )  t o  make excess ive  d r ink ing  and d r i v i n g  a s o c i a l  
i s s u e  by s t i n u l a t i n g  d i s c u s s i o n ,  2) t o  d e s c r i b e  s p e c i f i c  a c t i o n s  which i n d i v i d u a l s  
can t a k e  t o  p reven t  d r i n k i n g  and d r i v i n g ,  3) t o  seek suppor t  of countermeasures 
programs and encourage implementation of such programs, 4 )  t o  educa te  young d r i v e r s .  
Young d r i v e r s  have been chosen a s  a t a r g e t  because they a r e  s t i l l  educable  and have 
n o t  e s t a b l i s h e d  f i r m  dr ink ing  p a t t e r n s .  They a r e  a c a p t i v e  audience w i t h i n  d r i v e r  
educa t ion  c l a s s e s .  
During t h e  November 1971 Ann Arbor conference,  some people  saw a c o n f l i c t  between 
NIAAA and NHTSA. This  is  no longer  true--public in format ion  and educa t ion  responsi-  
b i l i t i e s  a r e  be ing  shared and bo th  of us f e e l  t h e r e  is  room f o r  o t h e r s .  A j o i n t  
Christmas campaign between NIAAA and NHTSA i s  f e a s i b l e ,  though i t  is  n o t  a n t i c i p a t e d  
a t  t h i s  time. J o i n t  p r o j e c t s  w i l l  be undertaken when they a r e  f e a s i b l e ,  b u t  t h e  
f e e l i n g  now i s  t h a t  t h e r e  i s  a need f o r  t h e  most exposure and v i s i b i l i t y .  
Regarding r a d i o  s p o t s ,  t h e  philosophy i s  t h a t  t h e r e  i s  no one r a d i o  audience;  
d i f f e r e n t  people  w i l l  l i s t e n  t o  d i f f e r e n t  th ings .  For t h i s  reason,  a wide range of 
r a d i o  s p o t s  which apply t o  v a r i o u s  audiences and s i t u a t i o n s  have been c r e a t e d .  The 
Youth Advisory Council  t o  t h e  S e c r e t a r y  of T r a n s p o r t a t i o n ,  composed of young c o l l e g e  
and h igh  school  s t u d e n t s  who a d v i s e  him on m a t t e r s  r e l a t e d  t o  youth  and highway 
s a f e t y ,  reviews a l l  p u b l i c  s e r v i c e  m a t e r i a l s  aimed a t  youth.  
Of t h e  35 ASAPs, 22 a r e  l o c a t e d  among t h e  top 100 markets.  So, i n s t e a d  of 
sending m a t e r i a l s  d i r e c t l y  t o  t h e s e  s t a t i o n s ,  they  a r e  s e n t  t o  t h e  ASAP. The p u b l i c  
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" L i f e  i s  a  Thread" - 60 second r a d i o  s p o t  
Song: L i f e  i s  a  t h r e a d  
One d e l i c a t e  dream 
Don ' t  s t r e t c h  it-- 
Don ' t  b reak  it-- 
For l i f e  can be s t r o n g  
And l i f e  can b e  long-- 
And t h a t ' s  t h e  way t o  nake  i t .  
VO:  Problem d r i n k e r s  who d r i v e  c a r s  were r e s p o n s i b l e  
f o r  t h e  d e a t h s  of 16 ,000 people  l a s t  y e a r .  Men, 
Women, C h i l d r e n ,  Bab ie s ,  and v e r y  o f t e n  themse lces .  
About 40 peop le  every  day .  
Song: L i f e  is  a  t h r e a d  
One d e l i c a t e  dream 
Don ' t  s t r e t c h  it-- 
Don ' t  b r e a k  it-- 
For l i f e  can  be  s t r o n g  
And l i f e  can be  long-- 
And t h a t ' s  t h e  way t o  make i t .  
Tag: Get t h e  problem d r i n k e r  o f f  t h e  r o a d .  
For h i s  s a k e .  And y o u r s .  
Wr i t e  t o  Drunk D r i v e r ,  Box 1969,  Washington, D . C .  
W e ' l l  t e l l  you how you can h e l p .  
A p u b l i c  s e r v i c e  message on beha l f  of t h e  
U.S. Department of T r a n s p o r t a t i o n .  
i n f o r m a t i o n  d i r e c t o r  can  t a k e  o f f  t h e  DOT t a g s  and add h i s  own, o r ,  h e  may d e c i d e  
t o  ho ld  back t h e  DOT m a t e r i a l s  i n  f a v o r  of h i s  own. 
Ques t ion:  Which p r i n t  ad drew t h e  s t r o n g e s t  r e sponse?  
Answer: There  i s  no way of knowing. The f i r s t  s e t  of p r i n t  m a t e r i a l s  was 
not coded.  
Regarding d a t a  c o l l e c t i o n ,  DOT i s  p a r t i c i p a t i n g  w i t h  NIAAA i n  i t s  f i e l d  s u r v e y ,  
having  p l aced  two q u e s t i o n s  on t h e  n e x t  s u r v e y .  I t  i s  hoped t h a t  b a s e l i n e  d a t a  
may be c o l l e c t e d  i n  t h i s  manner. 
( j u e s t i o n :  Most of t h e  p rev ious  m a t e r i a l s  emphasized g e t t i n g  t h e  drunk d r i v e r  
o f f  tilt. road ,  \while new i l l < l t e r i a l ~  seem t o  be a d e p a r t u r e  from t h e  problem d r i n k e r  
i.oncTcllt. ljoes t h a t  incl ic . i te  ,I t r e n d ?  
Allswcr: Yes,  t h t ]  ~ r c l n d  i s  toward more p e r s o n a l  involvement.  
O r l r  recison t h i s  is  bcing done is  because  i t  d o e s n ' t  do any good t o  addres s  
tile d r u n k  t~ imsel f - - -hc  Il*t .;  r e s i s t e d  t h c  p r e s s u r e s  o f  h i s  f a m i l y ,  f r i e n d s ,  d o c t o r ;  
W ~ ~ I L  t l l c  c ,o r~un t~ rc~a l s  s , l v  113s no ir,lpCict. 'I'lle n in i  is  t o  make peop le  around him aware 
of l l i : ;  p r o b l t 7 m ,  e ~ l ~ i b l i l i g  tlienl t o  d e t c i . t  i t .  

PRESENTATION BY NATIONAL INSTITUTE ON ALCOHOL ABUSE AND ALCOHOLISM 
--Paul Garner  and B i l l  K e l l e y  
The S h a f e r  Commission s t u d y  showed t h a t  a l c o h o l  was t h e  number one  drug  i n  
t h e  U . S . ;  t h a t  p e o p l e ' s  involvement  w i t h  o t h e r  d r u g s  was minor compared t o  a l c o h o l .  
The ~ n s t i t u t e ' s  purpose  i s  t o  h e l p  p e o p l e  who a r e  i n  p a i n  because  of a l c o h o l  abuse .  
The g r e a t e s t  p e r c e n t a g e  of i t s  budget  goes toward r e s e a r c h  on t r e a t m e n t  and reha-  
b i l i t a t i o n .  
Dr. C h a f e t z  f e e l s  t h a t  t h e  b e s t  way t o  d e a l  w i t h  t h e  d i s e a s e  i s  through t r e a t -  
ment. Dr ink ing  i s  an i n d i v i d u a l  c h o i c e ,  s o  i f  a  p e r s o n  does  choose  t o  d r i n k ,  h e  
shou ld  know h i s  r e s p o n s i b i l i t y  t o  h imse l f  and t h o s e  around him. On t h e  o t h e r  hand ,  
i f  h e  d o e s n ' t  choose t o  d r i n k ,  h e  shou ld  be  a l lowed t o  p u r s u e  t h a t  c o u r s e .  One 
t e l e v i s i o n  s p o t  i n  NIAAA's campaign, " ~ a r r ~  t h e  p u s h e r , "  i s  aimed a t  t h e  s i t u a t i o n  
of f o r c i n g  d r i n k s  on u n w i l l i n g  peop le .  
The new budget  a l l o w s  f o r  a  t r e n d  toward t h e  r e s p o n s i b i l i t y  a n g l e .  A lcoho l  
abuse  i s  n o t  a  mora l  weakness ;  you s h o u l d n ' t  be  embarrassed  t o  go i n t o  t r e a t m e n t .  
Dr. C h a f e t z  f e e l s  t h a t  t h e  problem i s  d e p r i v a t i o n ,  r a t h e r  t h a n  p h y s i c a l  problems.  
L a s t  F e b r u a r y ' s  p r e s s  con£ e r e n c e  by NIaAA i n t r o d u c e d  two t h i n g s :  1 )  t h e  Sec re -  
t a r y ' s  Repor t  t o  Congress on Alcohol  and H e a l t h  and 2) t h e  N I U  p u b l i c  awareness  
campaign. The s l o g a n  " I f  you need a  d r i n k  t o  b e  s o c i a l ,  t h a t ' s  n o t  s o c i a l  d r i n k i n g , "  
was i n t r o d u c e d .  The aim was n o t  t o  p u t  down anyone who h a s  a  d r ink - -a l coho l  h a s  
been  used t h e r a p e u t i c a l l y  f o r  y e a r s .  
The p r i n t  ad "The N a t i o n a l  Dr ink ing  Game" h a s  g e n e r a t e d  l e t t e r s  from p e o p l e  
s a y i n g  "I have  a  f r i e n d  who i s  a problem d r i n k e r ,  how c a n  I h e l p  him?" o r  "Your 
ad i s  g e t t i n g  t o  me, maybe I ' m  i n  t h e  p r o c e s s  of becoming a  problem drinker--what  
can  I do?'' 
Phase  I of t h e  t e l e v i s i o n  s p o t s  was gea red  toward g e t t i n g  t h e  word t o  t h e  p u b l i c ?  
Responses i n d i c a t e  t h a t  t h e  p u b l i c  is  b e i n g  r eached ;  w e ' r e  g e t t i n g  a  l o t  of p l a y  
on r a d i o  and TV.  The p r i n t  ads  a r e n ' t  g e t t i n g  a s  much exposure  b e c a u s e ,  w h i l e  r a d i o  
and T V  have  t o  a l l o t  s o  much time t o  p u b l i c  s e r v i c e  a d v e r t i s i n g ,  t h e  p r i n t  media 
do n o t .  
Phase  11 behan i n  t h e  summer of  1972 w i t h  a  j o i n t  campaign w i t h  t h e  N a t i o n a l  
Counc i l  on Alcohol i sm.  The f o c u s  was on a l c o h o l  a s  a  drug  and i t  was gea red  t o  
t h e  med ica l  p r o f e s s i o n ,  t r y i n g  t o  show t h a t  a l c o h o l i s m  i s  a  med ica l  problem. NIAAA 
funded P a r t  of t h e  campaign and Grey-North produced t h e  s p o t s .  They were  d i s t r i b u t e d  
t o  networks on a  one-to-one b a s i s  w i t h  top  network and p r i n t  e x e c u t i v e s  and were  
sent  v i a  d i r e c t  mail t o  every l icensed TV and radio s t a t i o n  and a  grea t  many da i ly  
and weekly newspapers. The broadcast acceptance was phenomenal. A request was 
a l so  sen t  to  the l o c a l  Jaycees asking them t o  hand-carry the mater ia l s  t o  l o c a l  
s t a t i o n s .  It i s  f e l t  t h a t  i f  media people can be forced t o  l i s t e n  t o  the  rad io  
spots  or  t o  s ee  the s toryboards,  they w i l l  use them because the mater ia l s  a r e  
good. 
TV spots  have a l so  been recorded on videotape and 35mm f i lm when t h i s  i s  asked 
fo r .  I n  New Orleans, f o r  example, TV publ ic  s e rv i ce  announcements a r e  run i n  movie 
thea ters .  
Phase 111 s t r e s s e s  the i l l n e s s  aspect of alcoholism. It was thought t h a t  
"Funny Drunks" would get  a  l o t  of play because of the  nos ta lg ia  e f f e c t ,  but i t  
turns out t h a t  "Goad Old Harry" is  the number one spo t ,  followed by "The Plague." 
OLiier publ ic  r e l a t i o n s  a c t i v i t i e s  include the f ive-par t  Today show with Dr. Chafetz 
and o thers ,  the  Dick Cavett show, PTA involvement, and the U.S. Jaycees project-- 
Operation Threshold. WIAAA's Education and Prevention Division i s  a l so  formulating 
guidel ines  f o r  kindergarten to  12th  grade alcohol  education curriculum f o r  school 
boards t o  adopt . 
If good old Harry is such a great host, how come 
... nobody remembers what happened at the party? 
... Ron and Jean had such a terrible fight? 
... Charlie drove into a tree on the way home? 
... everybody felt so lousy the next day? 
Maybe there's more to being a great host than 
pushing drinks. Maybe good old Harry is not a 




Alcohol IS a drug That s right a drug Ask your doctor So 11 you serve alcohol be 
a good host Don t be a pusher And when you re a guest don 1 let good old Harry 
!el you how much to drink 
We have a free booklet about drnkng (Not for or agains! drnktng but about 
drlnklng) I! s tiled wlth facts most people don t know I! s lnlerestinp And $1 could 
help you help someone else 
Wr~!e N l A A A  BOX 2045. ROCKVLLE MARYLAND. 20852 
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US DEPARTMENT OF HMUH EWCRTION AND WELFARE.Heaith Secvces and Mentol Hedm P d m ~ ~ o h o n  
NIMA a l s o  funded t h e  f i l m  "America on t h e  Rocks ," b u t  Grey-North d i d n ' t  p roduce  
i t  and i t  i s n ' t  a  p a r t  of t h e  p u b l i c  i n f o r m a t i o n  campaign. I t  i s  n o t  s y n d i c a t e d ,  
b u t  i s  t o  b e  sponso red  by l o c a l  o r g a n i z a t i o n s .  Here  i n  Uash ing ton ,  Blue  c r o s s /  
Blue S h i e l d  sponsored  i t .  "America on t h e  Rocks" w i l l  b e  e d i t e d  f o r  c:lassroom u s e  
i n  10-12 minu te  segmen t s .  
Phase  I V  i s  schedu led  t o  be  r e l e a s e d  a t  t h e  end of t h e  summer of 1973.  T h i s  
phase  w i l l  i n c l u d e  new p r i n t  ma te r i a l s - -no  new ones have  been  added s i n c e  t h e  program 
began.  
The new N a t i o n a l  C lea r inghouse  f o r  Alcohol  I n f o r m a t i o n  h a s  been  s e t  up 1 )  t o  
r e a c t  t o  i n q u i r i e s  g e n e r a t e d  by t h e  mass media ( i t  r e c e i v e s  ove r  2000 m a i l  and 
700-800 phone i n q u i r i e s  each  week) ,  2) t o  work c l o s e l y  w i t h  o t h e r  groups  w i t h  
s i m i l a r  i n t e n t - - s u c h  a s  t h e  P u b l i c  Conlmunication Group a t  t h e  U n i v e r s i t y  of Michi- 
gan ,  and 3) t o  be  a  p l a c e  where anyone can  go f o r  answers t c  q u e s t i o n s  on a l c o h o l ,  
a l c o h o l i s m ,  and a l c o h o l  abuse .  I n  r e s p o n s e  t o  "I need h e l p 1 '  l e t t e r s ,  l i s t s  of 
a v a i l a b l e  s e r v i c e s  such  a s  a l c o h o l i s m  c o u n c i l s ,  d e t o x i f i c a t i o n  c e n t e r s ,  ASAPs, 
r e h a b i l i t a t i o n  programs,  AA groups ,  A l a t e e n  g roups ,  e t c .  a r e  s e n t  o u t .  
Two new n e w s l e t t e r s  a r e  produced by N C A L I - - " A ~ C O ~ O ~  and H e a l t h  Notes' '  i s  
geared  t o  t h e  p r o f e s s i o n a l ,  g i v i n g  an  overview of t h e  f i e l d .  The o t h e r  p u b l i c a t i o n ,  
"Alcohol  H e a l t h  and Research  World," i s  more t e c h n i c a l .  A d d i t i o n a l  p u b l i c a t i o n s  
a r e  p lanned i n  t h e  f u t u r e .  
NCALI 's l i b r a r y  c o n t a i n s  ove r  25 ,000 i tems . Audio-visua l  m a t e r i a l s  a r e  c o l l e c t -  
e d ,  b u t  n o t  f o r  d i s s e m i n a t i o n ,  j u s t  f o r  r e f e r r a l .  NCALI may work w i t h  DOT o r  o t h e r  
f e d e r a l  a g e n c i e s  i n  t h e  f u t u r e .  
Comment: I f  DOT funds  a r e  t r a n s f e r r e d  t o  t h e  C l e a r i n g h o u s e ,  t h e  T e c h n i c a l  
Re fe rence  D i v i s i o n  of NHTSA w i l l  make s u r e  NCALI h a s  a c c e s s  t o  a l l  of i t s  
f i l e s .  The two d a t a  sys tems w i l l  be  p u t  t o g e t h e r  s o  t h a t  b o t h  can  a c c e s s  each  
o t h e r  ' s  i n f o r m a t i o n .  
Ques t ion :  What k ind  of r e s p o n s e  h a s  t h e r e  been  t o  your  new campaign? 
Answer: A t  t h e  N a t i o n a l  A s s o c i a t i o n  of B r o a d c a s t e r s '  c o n v e n t i o n ,  we gave o u t  
1800 p r e s s  k i t s .  Cards have  been r e c e i v e d  i n d i c a t i n g  i n t e r e s t  i n  u s i n g  t h e  s p o t s .  
I n i t i a l l y ,  t h e  r e s p o n s e  i s  good,  though t h e r e  i s  no r e a l  way t o  d e t e r m i n e  t h a t  y e t .  
PRESENTATION BY hWRI.(;AN ALTTOFIOBl1,I~' ASSOCl  A'l'ION 
--Sarnual Yaks i c , i i ,  J r .  arid , J O I I I I  l le~,i>l . l  is
The AAA Foundclt i o n  f o r  ' T r d i f i c  S,iic.)ty tlas produced 10 t t > l  e v i s j o n  s p o t s  wliicil 
have  been  made ava i l c ib . l e  t o  l o c d l  c l u b s  t o  p a s s  a l o n g  t o  loc ' i l  media.  L 'his  is one 
advan tage  of hav ing  1-ocal c l u b s ,  they  can  h a n d - d e l i v e r  m a t e r i a l s  and tlie s p o t s  
g e n e r a l l y  r e c e i v e  wide cove rage  and r e c e p t i o n .  
These  1 0  s p o t s  have been  r e c e n t l y  formed i n t o  a  15-minute f i l m  c a l l e d  "Dr ink ,  
D r i v e ,  and R a t i o n a l i z e . "  I t  d i s c u s s e s  t h e  r a t i o n a l i z a t i o n  behind  each  of t h e  t o p i c s  
covered  i n  t h e  s p o t s .  I t ' s  good f o r  c l a s s r o o m  d i s c u s s i o n ;  a  w r i t t e n  g u i d e  i s  be ing  
p r e p a r e d  f o r  h i g h  s c h o o l  and a d u l t  programs.  
S c r i p t  f o r  t e l e v i s i o n  s p o t  
S u r e ,  Mac, S u r e  - " ~ r o "  
Scene--Living room; o l d e r  c o u p l e ,  woman k n i t t i n g ,  husband d r i n k i n g .  
Woman: Now, d e a r ,  t h a t ' s  q u i t e  enough. Remember you s t i l l  have  
t o  d r i v e  down t o  t h e  d r u g  s t o r e  t o d a y .  
Man: Don ' t  worry  Mary, I ' v e  l e a r n e d  how t o  h o l d  my l i q u o r .  
Woman: The p r e s c r i p t i o n ' s  on t h e  t a b l e .  The d o c t o r  s a i d  h e  
wanted you t o  s t a r t  w i t h  t h a t  med ic ine  t o d a y .  
Man: I f  you want  t o  b e  a  s e r i o u s  d r i n k e r ,  y o u ' v e  g o t  t o  s t a y  
i n  t r a i n i n g .  The d r i v e r  you 've  g o t  t o  watch  o u t  f o r  i s  
t h e  one  who 's  had a  n i p  and i s n ' t  used  t o  i t .  An o l d  
p r o  l i k e  me c a n  d r i n k  t h o s e  rum r o o k i e s  under  t h e  t a b l e  
any o l d  day .  Yes ,  s i r ,  i t  t a k e s  d a i l y  c o n d i t i o n i n g  i f  
~ o u ' r e  go ing  t o  d r i n k  and n o t  h a v e  i t  a f f e c t  you.  When 
y o u ' v e  had a s  much elbow-bending e x p e r i e n c e  a s  I ' v e  had 
y o u ' r e  immune t o  a l c o h o l .  
Woman: S u r e ,  Mac, s u r e !  
F i n a l  scene--Husband c a r e e n i n g  down s i d e w a l k  i n  g o l f  c a r t .  
S c r i p t  f o r  t e l e v i s i o n  s p o t  
S u r e ,  Mac, S u r e  - "Ladyf1 
Scene--Man and woman i n  P o l y n e s i a n  r e s t a u r a n t  
Man : Double s c o t c h  on t h e  r o c k s  f o r  me and ,  d e a r ,  y o u ' d  b e t t e r  
have  one  of t h o s e  weak l a d y  d r i n k s .  You know, t he  
s p e c i a l t y  of t h e  house .  
Woman: Do you t h i n k  I s h o u l d ?  
Man: Oh, t h e y ' r e  m i l d .  
Later - -sLorred  speech 
Man: Want a n o t h e r  one  of  t h o s e  p i n e a p p l e  j u i c e  s p e c i a l t i e s ?  
S t i l l  l a t e r - -  
Man: The f lower  f l o a t  goes t h e r e ,  t h e  l ady  d o e s n ' t  much 
c a r e  f o r  a l c o h o l - - j u s t  f l o r a l  a r r angemen t s !  
Leaving  bar-- 
Man: H e y , h o n e y , y o u l d b e t t e r d r i v e .  T h e s c o t c h i s b e g i n n i n g  
t o  g e t  t o  me. I need some a i r .  I f  you want t o  l e t  t h e  
top  up ,  t h e  b u t t o n ' s  down t h e r e .  I t ' s  a  good t h i n g  
you o n l y  had l a d y  d r i n k s  a l l  even ing .  
Woman: S u r e ,  Mac, s u r e !  
F i n a l  scene--Car swerving  o u t  of p a r k i n g  l o t .  
The f i l m  "DWI Phoen ix , "  a  28-minute documentary based  on  t h e  Phoenix  DWI pro-  
gram, is  i n t e n d e d  t o  a i d  a l c o h o l  d r i v e r  improvement c l a s s e s .  With t h e  i n t r o d u c -  
t i o n  of  ASAP i n  Phoenix  t h e  program h a s  expanded. The Phoenix  e f f o r t ,  which began 
i n  1966,  has  proven s o  s u c c e s s f u l ,  t h a t  t h e  program h a s  expanded and t h e r e  a r e  now 
300-400 s u c h  programs na t ionwide .  Some a r e  a s s o c i a t e d  w i t h  ASAPs, b u t  t h e  m a j o r i t y  
a r e  n o t .  Most a r e  funded l o c a l l y .  AAA i s  t h e  s u p p o r t  agency and i s  invo lved  w i t h  
on ly  two- th i rds  of t h e  c u r r e n t  p r o j e c t s .  The s c h o o l s  a r e  conducted  a t  e d u c a t i o n a l  
i n s t i t u t i o n s  and a r e  t a u g h t  by s o c i a l  s c i e n t i s t s  and communicators ( n o t  d r i v e r  o r  
a l c o h o l  e d u c a t i o n  t e a c h e r s ) .  
The re  i s  a  p r e s c r i b e d  program which was developed by James M a l f e t t i  and E r n e s t  
S t e w a r t ,  b u t  i t  is  meant on ly  a s  a  g u i d e .  Some e r r o r s  h a v e  been  made i n  i t s  develop- 
ment .  I t  t e n d s  t o  b e  gea red  t o  t h e  midd le  c l a s s ,  s o  i t  f a l l s  f l a t  i n  some a r e a s  
of t h e  c o u n t r y .  T h i s  i s  why i t  i s  sugges t ed  t h a t  t h e  i n s t r u c t o r s  t a i l o r  t h e  program 
t o  community needs .  
The D W I  program t a k e s  up where " g e t  t h e  drunk d r i v e r  o f f  t h e  road" l e a v e s  o f f .  
I t  d e a l s  w i t h  what  shou ld  be  done a f t e r  g e t t i n g  him o f f  t h e  r o a d ;  i t  i s  des igned  t o  
h e l p  him. The pu rpose  of t h e  s c h o o l  i s  e d u c a t i o n ,  n o t  r e h a b i l i t a t i o n .  I n  s i x  
s e s s i o n s ,  t h e  d r i v e r  c a n ' t  b e  r e h a b i l i t a t e d ,  b u t  h e  can b e  counse led .  Wiscons in  i s  
i n t o  t h e  r e h a b i l i t a t i o n  a s p e c t  and &A i s  concerned  w i t h  t h i s  approach and i s  t r y i n g  
t o  keep p r o j e c t s  away from i t .  The s c h o o l s  g i v e  l o c a l  a g e n c i e s  a n  a l t e r n a t i v e  s o u r c e  
of a c t i o n  a g a i n s t  d r i n k i n g  d r i v e r s .  They g e t  t h e  d r i v e r  t o  l ook  a t  h i s  own d r i n k i n g  
and d r i v i n g  problem, t o  a s s e s s  h i s  own b e h a v i o r .  
Comment: I n  c o n j u n c t i o n  w i t h  t h e s e  s c h o o l s ,  E a s t e r n  Tennessee  is using v ideo-  
t ape  d u r i n g  t h e  p o l i c e  a r r e s t  f o r  D W I .  A t  t h e  DWI s c h o o l s ,  t h e  pe r son  v iews 
tiis own v i d e o t a p e ,  t h u s  r e i n f o r c i n g  t h e  i d e a  of hav ing  him look  a t  l i imself  and 
his own problems.  
I n  the  f i r s t  s e s s i o n  of t h e  1)WI schoo l ,  d r i v e r s  a r e  a r rogan t  and b c , l l i g e r e n c ,  
but  by the  t h i r d  s e s s i o n ,  t h e i r  d t t i t u d e s  have clianged. Thc t eachers  a r e  adept  ill 
s o c i a l  a p p l i c a t i o n  and a r e  a b l e  t o  s e e  the  changes i n  the  s t u d e n t s .  
I t  has been found t h a t  where t h e r e  i s  a  DWI schoo l ,  t h e r e  is  a l s o  dn i n c r e a s e  
i n  DWI a r r e s t s  (even wi thout  an i n c r e a s e  i n  enforcement) and i n  DWI c o n v i c t i o n s .  
Hopeful ly ,  a dec rease  i n  r ec id iv i sm w i l l  show up i n  d a t a  c o l l e c t e d  i n  Phoenix. 
The most e x t e n s i v e  d a t a  has been c o l l e c t e d  i n  Phoenix where they a r e  p r e s e n t l y  
e v a l u a t i n g  t h e i r  program's success  a f t e r  s i x  y e a r s .  Pre l iminary  d a t a  i n d i c a t e s  
t h a t  d r i v e r s  who have gone through t h e  program have had fewer a c c i d e n t s  and a r r e s t s ,  
thus  i n d i c a t i n g  some success .  
Phoenix has  developed sc reen ing  programs--not a l l  DIdI a r r e s t s  a r e  s e n t  t o  t h e  
s c h o o l .  Those deemed t o  have s e r i o u s  a l c o h o l  ahuse problems a r e  s e n t  t o  r e h a b i l i t a -  
t i o n  agenc ies .  Those of t h e  ve rge  of developing an a l c o h o l  problem a r e  s e n t  t o  
o t h e r  r e h a b i l i t a t i o n  agenc ies .  The ba lance ,  inc lud ing  those  charged wi th  t h e i r  
f i r s t  o f f e n s e ,  a r e  s e n t  t o  t h e  DWI schoo l .  This  method of sc reen ing  has  proven 
e f f e c t i v e .  
The u l t i m a t e  hope i s  t o  develop t h e  p r o j e c t s  i n t o  p r e v e n t i v e  ones--into a c t i o n  
programs f o r  i n d i v i d u a l s ,  bus iness  schoo l s  where a lcoho l  educa t ion  would prevent  
f u t u r e  DWI a r r e s t s .  
The DWI programs a r e  provided w i t h  a  packaged curr iculum and c o l l e c t i o n  of 
p u b l i c  in fo rmat ion  m a t e r i a l s .  The I n s t r u c t o r ' s  Manual inc ludes  suggested guide- 
l i n e s  on t each ing  techniques  and course  c o n t e n t .  A n e w s l e t t e r  has  been developed 
t o  keep t h e  programs i n  touch w i t h  one another  and t o  l e t  them s h a r e  i d e a s .  Bibl iog-  
r a p h i e s  provided i n c l u d e  a  l i s t  of pre-screened f i l m s  f o r  showing t o  DWI c l a s s e s  
and a  l i s t  of pamphlets a v a i l a b l e  through AAA. 
Quest ion:  Have t h e r e  been any measures of long-term e f f e c t i v e n e s s ?  Does the  
program need t o  be  r e i n f o r c e d ?  
Answer: I n  Wisconsin,  Washington, and s e v e r a l  o t h e r  s t a t e s ,  t h e r e  a r e  c l a s s  
reunions  a f t e r  6 months. S tuden t s  a r e  r equ i red  t o  r e t u r n  f o r  ano the r  s e s s i o n .  
Other communities have such programs a f t e r  a  y e a r .  I t  is  hoped t h a t  t h e  success  
w i l l  b e  determined by d a t a  c o l l e c t e d  i n  Phoenix. Other programs a r e  too new t o  
s e e  any e f f e c t i v e n e s s .  
Comment: I n  a l l  ASAP s i t e s ,  t h e r e  i s  e x t e n s i v e  e v a l u a t i o n  of t h e  same s u b j e c t .  
Pre- and post -dnta  i s  being c o l l e c t e d .  So,  i n  a d d i t i o n  t o  Phoenix,  t h e r e  w i l l  
be o t h e r  e v a l u a t i o n s  which,  h o p e f u l l y ,  w i l l  c o r r e l a t e  wi th  a c c i d e n t  r educ t ion .  
Unfor tuna te ly ,  i t  i s  hard t o  compare d a t a  because of inadequate  r ecords .  I t  
i s n ' t  known which d r i v e r s  went t o  c o u r t  a s  DWI a r r e s t s  and had t h e i r  sentences  
reduced t o  r e c k l e s s  d r i v i n g ;  t h e s e  c a s e s  d o n ' t  show up i n  t h e  r e c o r d s  a s  DWIs. 
So any e v a l u a t i o n  w i l l  b e  s u s p e c t  b e c a u s e  of  t h e s e  i n a d e q u a t e  r e c o r d s .  B u t ,  hope- 
f u l l y ,  t h e s e  w i l l  p r o v i d e  a  d a t a  b a s e  f o r  f u t u r e  i n f o r m a t i o n  and e v a l u a t i o n .  
The J u d g e ' s  Guide f o r  A lcoho l  O f f e n d e r s  i s  a n o t h e r  t o o l  used  by t h e  s c h o o l s .  
One o b s t a c l e  t o  t h e  s c h o o l s  was t h e  l a c k  of en thus i a sm by judges  who may n o t  have  
known how t o  d e a l  w i t h  t h e  problem of d r i n k i n g  d r i v e r s .  T h i s  g u i d e  a i d s  i n  con- 
v i n c i n g  judges  t h a t  t h e  program is wor thwhi l e .  Another  t o o l  f o r  t e a c h e r s  of  DWI 
s c h o o l s  i s  a  p a i r  of  s p e c i a l  g l a s s e s  which a r e  used  t o  s i m u l a t e  v i s i o n  of  d r i v e r s  
a t  .15% BAC. The Denver ASAP f i l m ,  "A S n o r t  H i s t o r y , "  i s  e x c e l l e n t ,  p a r t i c u l a r l y  
i n  r e l a t i o n  t o  d r i v e r  v i s i o n  and p e r c e p t i o n  w h i l e  under  t h e  i n f l u e n c e .  
The re  i s  room i n  t h e  f i e l d  f o r  eve ryone  b e c a u s e  t h e r e  i s  no one  answer t o  t h e  
problem of t h e  d r i n k i n g  d r i v e r .  Anyone who can c o n t r i b u t e  something  t o  t h e  f i e l d  
i s  welcome. C e r t a i n  campaigns w i l l  a p p e a l  t o  one community, w h l l e  o t h e r s  w i l l  
app ly  t o  o t h e r  communi t ies .  The re  i s  a r e a l  need f o r  v a r i e t y .  Schoo l s  a r e  encouraged 
t o  use  and c o n s i d e r  a l l  m a t e r i a l s  produced on a l c o h o l  and highway s a f e t y .  O f t e n ,  
however, s t u d e n t s  have  r e a d i n g  p rob lems ,  s o  m a t e r i a l s  o t h e r  t h a n  t h o s e  i n  p r i n t  a r e  
n e c e s s a r y ,  t o o .  
A t  f i r s t  i t  was f e a r e d  t h a t  t h e s e  s c h o o l s  might  become d r i v e r  improvement 
s c h o o l s ;  t h a t ' s  n o t  enough. The i n s t r u c t o r s  a t t e n d  t r a i n i n g  s e s s i o n s  where u n i f o r -  
mi ty  i n  t h e i r  t e a c h i n g  i s  s t r e s s e d .  I t  i s  f e l t  t h a t  non-un i fo rmi ty  cou ld  do more 
harm t h a n  good. L a s t  y e a r ,  one s u c h  t r a i n i n g  s c h o o l  was h e l d  i n  Phoenix  f o r  4 2  
t e a c h e r s .  T h i s  summer, t h e r e  w i l l  b e  a n o t h e r  one .  
A s t e e r i n g  conunit tee i s  s e l e c t e d  f o r  each  s c h o o l  t o  deve lop  s t a n d a r d s  f o r  t h a t  
s c h o o l .  The i n t e n t  i s  n o t  t o  p l a y  w i t h  d r i v e r s '  emot ions  o r  s e n s i t i v i t i e s - - s t e e r i n g  
committees make c e r t a i n  t h i s  won ' t  happen.  The committee i s  u s u a l l y  begun by an 
Auto Club r e p r e s e n t a t i v e  who promotes t h e  p r o j e c t ,  g e t t i n g  c o l l e g e  o r  u n i v e r s i t y  
p e r s o n n e l  i nvo lved  w i t 1 1  t e a c h i n g  i n  t h e  s c l i o o l s ,  i n v o l v i n g  judgt.s, s a f e t y  c o u n c i l  
p e r s o n n e l ,  p o l i c e  and o t h e r s .  Thc s t e e r i n g  cummit tee  is  composed of 4-5 p e o p l e  who 
nice t oric f ;1 [!\on t l ~  . 
C:c.nimelit: Giver! tilt- s i m i l a r i t i e s  between what t h e  ASAPs a r e  t r y i n g  t o  do as  
n p a r t  of- t l ~ e i r  p u b l i c  i n f o r m a t i o n  a ~ i d  r e l i a b ~ l i  t a t i o n  programs,  and what AAA 
is d o i r ~ g ,  i t  sc5erlls t l l e rc  i ~ i i g h t  be a  c l o s e r  r e l a t i o n s h i p  between them than  t h e r e  
prt>sc711L 1 v i s ,  
' L ' l ~ e ~ t >  . i r i l  onLy 3 5  1\5:\Ps a n d ,  i t  seems, t h c i r  f u t u r e  i s  l i m i t e d .  I n  some a r e a s ,  
: I O W ~ ' V L ~ L . .  1(71 ,11  i l ~ i t o  C l l l i ~ s  ,IT-E active i n  promoting ASAP a s  w e l l  a s  t h e i r  own DWI  
l'ro): l-cl! ,15 , 
The i d e a  i s  t h a t  t h e r e  i s  room f o r  eve rybody .  AA, NCA, t h e  f e d e r a l  governnien t ,  
NIAAA, and o t h e r s  s h o u l d  a l l  b e  i n v o l v e d .  Fo r  t h e  f i r s t  time, t h e r e  i s  a c o n c e r t e d  
e f f o r t  on  a l c o h o l i s m  w i t h  a t t e n t i o n  f o c u s e d  on t h e  d r i v e r .  S e r v i c e s  and p r o g r m s  
a r e  b e i n g  s t a r t e d  a s  n e v e r  b e f o r e  b e c a u s e  of DWI s c h o o l s  and o t h e r  s u c h  a c t i v i t i e s .  
T h i s  i s  f o r c i n g  g r o u p s  t o  g e t  t o g e t h e r .  B a r r i e r s  a r e  b r e a k i n g  down. 
PRESENTATION BY LICENSED BEVERAGE INDUSTRIES 
--Paul Gavaghan 
LBI has  endorsed  "Know Your ~ i m i t s "  campaigns f o r  many y e a r s .  I n  1968,  t h e  
b a s i c  concept  of "Know Your L imi t s "  appeared  i n  Rac ine ,  Wiscons in  i n  a  campaign 
produced by t h e  Racine  County S a f e t y  Counc i l  and t h e  Counc i l  on Alcohol i sm.  T h e i r  
campaign gave c o n c r e t e  i n f o r m a t i o n ,  n o t  j u s t  a  s l o g a n .  The ad  c o n t a i n e d  a  c h a r t  
a l i g n i n g  t h e  number of d r i n k s ,  body we igh t  and f requency of consumption i n  r e l a -  
t i o n  t o  p e r c e n t  of a l c o h o l  i n  t h e  b lood .  Var ious  media were  used i n  t h e  campaign; 
Barbara  McNair and Don Hudson ( former  Green Bay Packe r )  appeared  i n  r a d i o  s p o t s ,  
BAC w a l l e t  c a r d s  were  d i s t r i b u t e d  through l i q u o r  s t o r e s  and t a v e r n s .  B i l l b o a r d s  
and news s t o r i e s  were produced and a  s p e a k e r s  bu reau  was c r e a t e d .  
I n  1970,  LBI ' s  ad "The Liquor  I n d u s t r y  v e r s u s  t h e  Drunk  river" appeared  i n  
Time and Newsweek and i n c l u d e d  a  b lood a l c o h o l  c h a r t .  But LBI s tubbed  i t s  t o e  on 
t h a t  o n e ,  i n a d v e r t e n t l y  conveying t h e  i d e a  t h a t  l e g a l  l i m i t  was t h e  same a s  p e r s o n a l  
l i m i t .  So ,  t h e  ad  was changed and emphasized t h a t  t h e  l e g a l  and p e r s o n a l  l i m i t  a r e  
n o t  t h e  same, t h a t  one shou ld  s t a y  below bo th !  L B I ' S  1971 a d s  conveyed t h i s  i d e a ,  -
and i n c l u d e d  a  r e f i n e d  c h a r t  s i m i l a r  t o  t h e  one Racine  used ,  b u t  which showed t h e  
d i f f e r e n c e  between p e r s o n a l  and l e g a l  l i m i t .  LBI i s  c a r e f u l  abou t  t h e  language  
used i n  i t s  a d s .  
The Wine and S p i r i t s  h 'holesa lers  of Connec t i cu t  were  t h e  f i r s t  s t a t e w i d e  
beve rage  o r g a n i z a t i o n  t o  adop t  t h e  "Know Your ~ i m i t s "  theme. They r e c e i v e d  s u p p o r t  
from t h e  Connec t i cu t  S a f e t y  Commission and g o t  e x c e l l e n t  r a d i o  and t e l e v i s i o n  cover-  
a g e .  They were c o n s t a n t l y  look ing  f o r  a d d i t i o n a l  i n f o r m a t i o n  t o  p a s s  a l o n g  t o  t h e  
p u b l i c .  
The Connec t i cu t  Package S t o r e  A s s o c i a t i o n  d i s t r i b u t e d  600,000 BAC w a l l e t  c a r d s  
i n  i t s  f i r s t  r u n  and is  now over  a  m i l l i o n .  More t h a n  400,000 of them were g i v e n  
o u t  i n  r e sponse  t o  r e q u e s t s ;  t h e  b a l a n c e  was g iven  o u t  w i t h  t h e  pu rchase  of l i q u o r ,  
w ine ,  o r  b e e r .  The p r e s s  cove rage  i n  H a r t f o r d  was encourag ing ,  s a y i n g  t h a t  t h e  
theme and approach had v a l i d i t y .  
I n  Novenber 1 9 7 2 ,  t h e  Ar izona  Liquor  Wholesa lers  and R e t a i l e r s  worked i n  
c o o p e r a t i o n  w i t h  t h e  Phoenix ASAP and s t a t e  a g e n c i e s  i n  l aunch ing  i t s  own s t a t e  
pro<r:nn. !'ress, r a d i o  and TV coverage  has  bec.n e x t e n s i v e .  A BAC c h a r t  i s  g iven  
o u t  w i t h  evc>1-ir new l i c t l ~ ~ s e  and l i ce r l s e  r enewa l .  
I11 :2r i z o n j ,  an i r l d u s t  rv spokesm'in was g iven  n r a d i o  s e r i e s ,  g r a t i s ,  f o r  one 
y e a r .  To f i l l  h i s  a l l o t t e d  tirile, h e  brought  i n  everybody h e  knew a c r o s s  t h e  s t a t e  
t o  d i s c u s s  <11cohol abuse  and d r i n k i n g  and d r i v i n g .  
Know Your Limits: 
Sound Approach to Safe Driving 
We, the makers and sellers of dlstllled the legal l im~tr  ( 10' blood nlcohol level, 
sptrlts, belleve that the safest pols)  1s not in most states) 
to drlnk before d r~ i t ng  
\Ye also knou,  from authoritative gab- 
ernment reports and scient~fic sludles, thdt 
most people u h o  choose to drlnk do so re- 
sponilbly 
We belleve that normal adults can and 
do  benefit trom a realistic, frlendlg re- 
mlnder Know Your Limits We urge them 
to take them respons~bllttlei seriously, to 
knou, !her  oun  personal l~mits and stay 
safelr althln them, if the! do drlnk before 
they drwe .And a e  emphasize that ~ n d ~ v ~ d -  
ual 11mi:s are not necessar~lv the same as 
The Knou, YL~UI L.m~ts  approach cer- 
tamly does nor appl) to alcohol~cs and oth- 
er probleni dr~nkeri  Our ~ndui t r )  support? 
the U S  Department of l ransportat~on 's  
program to ~denrlf) chronlc alcohol abusers 
who d rnc  alter ercei i ; ie  dr lnk~ng We 
agree that t he~ r  drlring pi~vllcges should be 
res:rrcted untd thelr conduct IS  dsmon5tra- 
hi) controlled 
"Know Ynur Llmtts", for normal adults 
ir  another 113) of saying tf you chocse to 
dnnk,  drmk rcsponsjbiy 
Llcensed Be\eragr Indubtries 
D,iiiion of Djir,llrd Spin!, 
Cosriol or !he Cnr rd  i ! i . ! e ~  
483 Lewaplan ivenur 
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The Liquor Industry 
Vs. The Drunk Driver 
We're tbc pcopl: who mal: d,st>lled 
spirtti b h r t  L S  our >land on the i i i uc  s t  
drinkin$ and d r l i l n ~ '  
It's the rrme r, rhe U S Dcp irtrnrnl sl 
Tranapaildllorl 
Last Januir! Jfihn .A : u , p ~  L 5 i cc -  
relary of lriniportarron rr.n,?*nci.d 51s 
agency's bdrlc neu . i p> ro . i~ -  kr nic 
emphai~zc th.d our mdlo: tn,nlidtr:e tosub 
iiill be un thc c n r r w  d ~ i ~ ~ h c l t z ,  ri.,t r h c  
soc101 drmhcr 1 nc Kcport on .A .>hol and 
H~gh\\t, Sate ' !  u h ~ i ,  r i c  5 ~ i r . l  rrtd to the 
C o n g r c ~ i  13 lYhh ilca:l) plnpkmnl, : h t  
atcohollc d <  1.:2 prlni-%pal i t i ~ s d c r  \+L 
full) endorse the Dcprrtment 01 Trrn,- 
porlar>ans alm rd lcitric!  ti^ drl i lny 
prmliajai el Ihl, mlnor i l~  at s k i  dlilcr, 
-who abuie al iahc~ 
Ne thmk ~t I S  equalci m?pa:t.nl tu rdu- 
care social drinkers to lnoa !hc~r  o w n  
~ n d v i d u a l  imits - hou r n ~ ~ c h  alc,,hi>l ?hc\ 
can handle 
The) should also i n o i  and ~1.~. rricli 
below the ley01 llmlts tnc legu; llni>li 
chart ~n Ihli ad wa5 prrparci; h i  3 nalloii- 
all) rccoenlzid at~tt,or.t! tor inrt purpox  
We ra) ~deall!, people rllould nut dilnh 
before they driie But thlh doe& not q ~ ~ . i i s  
ujth the 13~1, of llfu hI11Inons ot A ~ C I I -  
cans d r l n i  madiratel) ind d r l i c  i.ifci! 
So t f  ) O U  do  drlni. 2nd d l > ( ~ .  INS ) o u r  
head, ino.i >ol<r !!,,nii 
D,J>,"O <,(!<, ,?"Pe,,,, c ,,?ttnL,nc , ,  da"?<,,>, ,% ,<,,<I 
p,,n,i,iablr h i  i d .  The operator of 1 nolor i n , c e  1, 
presumed 5, Iru 11, hr ~ r n p i i r e d  *hen 1% peicen~ 01 
alcohol hlr blaod 8s ihore J c c r l r n  8ebi.l T,> d r ~ w  
'cgnll$ lhc !~t>Ie hrlcu ndt:ale$ hou lung i norrnrl 
rdulr mbrl u d ~ l  2flr.r drlnlt~g lo h: ir tel \  w l h -  !hare 
l#nl~*i ti \cur urigh; I, hetucen l a g  ot those s b u i n  
use !he 1br . r  an. b o r  example. ,t sob uegh 1111 
pound? i n d  cunwnc 2 d:lni, n -  wilting llnw 
r e q ~ l r i d  One i d d t o n , i l d r ~ n i  it b , l i r  lib iii, , i  
~ < ! f # ? ,  ,7 , , , ' .  ,<J < / , , I ?  ",,?, 0,,,,~,8>< 
Drlnks (1'12 ounces) consumed 
1 1 2 3 4 5  6 7 8  
1 1 1 r  $ 1 1  
1 Hours lo  wall afler drlnklng 
P'l"i,13 D, O. A Cr<.olt., 
-. 
L~censed  Beverage Industr~e,  Inc 
I n  Columbus, Georg ia ,  t h e  ASAP and l i q u o r  i n d u s t r y  a r e  sponso r ing  a "Know Your 
L imi t s "  campaign. Nor th  Dakota h a s  launched a s t a t e - w i d e  e f f o r t .  The l i q u o r  whole- 
s a l e r s  and r e t a i l e r s  have  g i v e n  o u t  750,000 w a l l e t  c a r d s  and a r e  now i n  t h e i r  
second p r i n t i n g .  T h e i r  c a r d s  a r e  l o c a t e d  i n  s t a t e  depar tment  o f f i c e s  and highway 
depar tment  o f f i c e s .  Cards have  been mai led  t o  a l l  l awyers  by t h e  S t a t e  Bar Associa-  
t i o n .  F l o r i d a  has  a  r e s t a u r a n t  campaign w i t h  t h e  same approach.  
Ten s t a t e s  a r e  p l a n n i n g  "Know Your L imi t s "  campaigns and LBI ' s  r e g i o n a l  r e p r e -  
s e n t a t i v e s  a r e  a  v i t a l  e lement  i n  t h i s  work. LBI w i l l  s t r e s s  "Know Your L imi t s "  
i n  1973,  fundamenta l ly  t h e  same way i t  d i d  l a s t  y e a r .  The r e s p o n s e  h a s  been  amazing; 
n e g a t i v e  mail h a s  been a lmos t  n i l  and t h e r e  have  been  numerous r e q u e s t s  f o r  r e p r i n t s  
of t h e  p r i n t  m a t e r i a l s .  
The Denver ASAP p u b l i c  a t t i t u d e s  s u r v e y  n o t e s  t h a t  t h e  p u b l i c  is  r e s p o n s i v e  t o  
" d r i n k  r e s p o n s i b l y "  themes r a t h e r  t h a n  t o  " i f  you d r i n k ,  d o n ' t  d r i v e "  themes. 
Ques t ion:  I s n ' t  i t  d i f f i c u l t  t o  g e t  t h e  guy who s e l l s  l i q u o r  t o  u n d e r t a k e  an  
e f f o r t  t o  g e t  i n d i v i d u a l s  t o  "know t h e i r  l i m i t s "  i n  h i s  own e s t a b l i s h m e n t ?  
Answer: One of t h e  major  v a l u e s  of t h i s  e f f o r t  i s  t h a t  i t  d o e s n ' t  work u n l e s s  
t h a t  campaign t a k e s  p l a c e  a t  t h e  b a r  o r  t a v e r n  o r  r e s t a u r a n t  u s i n g  t h e  r i g h t  approach-- 
n o t  t o  d r i v e  cus tomers  away, b u t  t o  h e l p  them. 
Ques t ion :  But i t  was asked  i f  t hey  s t a n d  f o r  t h i s ,  a c c e p t i n g  t h e  campaign? 
Answer: I f  t hey  d o n ' t  s t a n d  f o r  i t ,  they  d o n ' t  have t h e  program. Some a r e  
i n i t i a l l y  a p p r e h e n s i v e ,  b u t  t hey  u s u a l l y  s u p p o r t  i t  when they  unde r s t and  i t  f u i l y .  
Quest ion:  Has any economic h a r d s h i p  eve r  been n o t i c e d  a s  a  r e s u l t  of s t a t e  o r  
community-wide "Know Your L imi t s "  campaigns? 
Answer: A l o t  of peop le  t h i n k  t h i s  i s  ve ry  s e l f - s a c r i f i c i n g  on LBI ' s  p a r t ,  b u t  
t h e r e  i s  a  f a v o r a b l e  p u b l i c  r e a c t i o n  t o  such  campaigns. The a l c o h o l i c  o r  problem 
d r i n k e r  w i l l  g e t  h i s  s o u r c e  of supp ly  u n t i l  h e  i s  r e h a b i l i t a t e d .  The v a s t  m a j o r i t y  
of d r i n k e r s  w i l l  c o n t i n u e  t o  behave r e s p o n s i b l y  a s  they  always have.  
The 1972 ad s t r e s s e d  t h e  f e d e r a l  highway s a f e t y  s t a n d a r d  and c a r r i e d  t h e  theme 
" I f  You Choose t o  Dr ink ,  Dr ink  ~ e s p o n s i b l y . "  One of t h e  b e s t  ads  i n  t h e  s e r i e s  i s  
"What You Owe Your ~ u e s t s . "  I t  s t r e s s e s  p r e v e n t i v e  e d u c a t i o n ,  the r o l e  and r e spons i -  
b i l i t y  of t h e  h o s t  and h o s t e s s .  Another  ad exp la ined  LBI ' s  approac5 and s u p p o r t  
of t h e  N I A A A  and DOT programs.  Seagram D i s t i l l e r s  (and LBI member) h a s  r e c e n t l y  
pub l i shed  an  ad f e a t u r i n g  a s e r i e s  of "I Can Dr ive  when I Er ink"  handwr i t i ng  s p e c i -  
mens i n  Reade r ' s  D i g e s t ;  t h i s ,  t o o ,  i s  compa t ib l e .  
Comment: About f i v e .  o r  s i x  y e a r s  ago ,  our  P u b l i c  R e l a t i o n s  Department developed 
t h e  theme " F i r s t  a  F r i e n d ,  Then a  Host ."  I t  went beyond what LBI i s  doing-- 
t a l k i n g  t o  t h e  h o s t .  I t  gave h i s  s u g g e s t i o n s ,  l i k e  c u t t i n g  d r i n k s  o f f  a t  a 
c e r t a i n  t ime i n  t h e  p a r t y .  That  progrgm was p icked up by t h e  N a t i o n a l  S a f e t y  
Counc i l  and a  few o t h e r s .  P r a c t i c a l  s u g g e s t i o n s  on what can  be  done t o  r educe  
t h e  p r o b a b i l i t y  of drunk d r i v e r s  a r e  always h e l p f u l .  
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b a s i c a l l y  b r a n d - - o r  i e n t e d .  Of l , i t e ,  l iowcver, ? l i t s c  sct'm to be a n  inducenlent Lor 
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L l e p a r t u r e  from t h e  o l d  s t a n d a r d  w h i c i ~  I f i n d  n e g l i g e n t  and i l l  poo r  t a s t e .  
Wiien I f i r s t  a r r i v e d  a t  N C A L 1 ,  t h e r e  we re  dozens  of l e t t e r s  conce rn ing  l i q u o r  
a d v e r t i s i n g  and I d r a f t e d  a  l e t t e r  t o  t h e  e f f e c t  t h a t  l i q u o r  a d v e r t i s i n g  was ,  
b a s i c a l l y ,  b r and  o r i e n t e d .  I found  documen ta t i on  t o  s u b s t a n t i a t e  t h i s .  But 
now, t h i s  h a s  c h a n g e d - - a d v e r t i s i n g  seems t o  b e  i n d u c i n g  p e o p l e  t o  d r i n k ,  n o t  
mere ly  t o  change  t h e i r  b r a n d s .  
1 have  n o t i c e d  t h a t  r h e r e  h a s  been  i n t e n s e  d i s c u s s i o n  and much s e n s i t i v i t y  con- 
c e r n i n g  t h i s  s u b j e c t .  Some of t h e  w ine  and b e e r  ads  on TV r e c e n t l y  have  been c a u s i n g  
c o n c e r n  among t h e  s a f e t y  and h e a l t h  p r o f e s s i o n a l s  i n  t h e  f i e l d .  
The d i s t i l l e r s ,  l o n g  a g o ,  v o l u n t a r i l y  d e c i d e d  t o  keep l i q u o r  a d v e r t i s i n g  o f f  
TV and r a d i o .  P e o p l e  conce rned  w i t h  a l c o h o l  a b u s e  problems seem t o  h a v e  a  s l i g h t  
t r emor  whenever  t h e y  s e e  l i q u o r  a d v e r t i s i n g  and t h e  i n d u s t r y  i s  aware  of t h i s  a t t i t u d e  
But  t h e r e  i s  a  v e r y  s i g n i f i c a n t  l e s s o n  t o  keep  i n  mind--we do  n o t  want  t o  go  back  
t o  t h e  even  more n e g a t i v e  a t t i t u d e  of t h e  1 9 3 0 ' s  and 1 9 4 0 ' s .  T h e r e  h a s  been  a  change 
i n  t h a t  a t t i t u d e  s i n c e  t h e n ;  p e o p l e  a r e  becoming d e c r e a s i n g l y  h y s t e r i c a l  a b o u t  d r i n k -  
r e l a t e d  i s s u e s .  
The s o - c a l l e d  TV problem nar rows  down t o  commerc ia l s  on two products - -one  a  
w i n e ,  t h e  o t h e r  a  b e e r .  The re  have  been  c o m p l a i n t s ,  and L B I  is  c e r t a i n l y  aware  of 
t h e s e  c o m p l a i n t s .  
Comment: At  a  s c h o o l  i n  F a i r f a x  County r e c e n t l y ,  a  s t u d e n t  a s k e d  what  h i s  
BAC would b e  a f t e r  h e  h a s  consumed a  w a t e r  g l a s s  f u l l  of Annie  Green S p r i n g s  
w i n e .  The commerc ia l  shows i t  b e i n g  poured  i n t o  w a t e r  g l a s s e s ,  n o t  w ine  
g l a s s e s .  T h a t ' s  whe re  h e  g o t  t h e  i d e a  t h a t  t h a t ' s  how t o  d r i n k  i t !  
Comment: Tn j u n i o r  h i g h  s c h o o l s ,  a l c o h o l - r e l a t e d  problems a r e  number one-- 
n o t  ha rd  d r u g s .  T h i s  new wine  a d v e r t i s i n g  i s  n o t  h e l p i n g !  
Comment: Yo>xag p e o p l e  a r e  g o i n g  t o  have  e x c e s s e s  anyhow. The m a j o r i t y  a r e  
n o t  go ing  t o  h a v e  problems w i t h  a l c o h o l ,  though tlley may h a v e  a b u s e  p rob l ems .  
Young people  have  never b e f o r e  had t h i s  inducement ( t h rough  a d v e r t i s i n g )  t o  
t r y  pop wines  and b e e r s  because  " i t ' s  t h e  t h i n g  t o  do . "  The m a j o r i t y  won ' t  
d r i n k  and d r i v e  and have  an  a c c i d e n t ,  o r  k i l l  someone, o r  b e  k i l l e d ;  b u t  t h e r e  
a r e  t h o s e  who w i l l .  T h i s  new approach makes d r i n k i n g  t o o  much of t o d a y ' s  
"scene ."  Cold Bear Wine commercials  make i t  seem a s  though t h e  o n l y  way t o  have  
f u n  a t  a p a r t y  i s  t o  d r i n k .  The S t r awber ry  H i l l  commercial conveys t h e  n o t i o n  
t h a t  " i f  s h e ' s  go ing  t o  d r i n k ,  s o  am I ."  
I t  seems t h e r e  are two s h i p s  p a s s i n g  i n  t h e  n i g h t ,  abou t  t o  c o l l i d e .  One i s  
becoming l e s s  concerned w i t h  a d v e r t i s i n g ,  t a k i n g  a  b r o a d e r  view w h i l e  t h e  o t h e r  i s  
concerned  w i t h  problems of abuse  and a d v e r t i s i n g ' s  i n f l u e n c e  on i t .  Allowances need 
t o  be  made f o r  t h o s e  who d r i n k  r e s p o n s i b l y ,  y e t  i t  i s  a l s o  n e c e s s a r y  t o  b e  aware of  t h e  
s o c i a l  problems and p e r s o n a l  s u f f e r i n g  r e l a t e d  t o  abuse .  The two g r e a t e s t  t r e n d s  
of t h e  p a s t  f o u r  y e a r s  have  been  t h e  r e l a x a t i o n  of r i g i d i t y  on a t t i t u d e s  r e g a r d i n g  
a l c o h o l  u s e  and t h e  awareness of a l c o h o l  abuse .  
Comment: One of t h e  most f a s c i n a t i n g  t h i n g s  abou t  t h e  i s s u e  of  a l c o h o l  and 
highway s a f e t y  i s  t h a t  a s  you go from community t o  community and e v e n t  t o  e v e n t ,  
you s e e  p e o p l e  opening  and c o n f r o n t i n g  i s s u e s  which h a v e  neve r  b e f o r e  been  
c o n f r o n t e d .  For example,  f o r  a  TV program J i m  Swineha r t  i n t e r v i e w e d  b a r t e n d e r s  
r i g h t  i n  t h e  b a r s - - t h i s  w o u l d n ' t  have  been  done b e f o r e .  G e t t i n g  BAC c a r d s  
d i s t r i b u t e d  th rough  l i q u o r  d e a l e r s  and o u t l e t s  i s  a l s o  new. The re  i s  a need 
t o  g e t  t h e s e  i s s u e s  r a i s e d  and d e a l  w i t h  them o p e n l y ;  i t ' s  b e i n g  done now and 
i t ' s  f a s c i n a t i n g  t o  watch  t h i s  happen.  
I t ' s  been shown t h a t  s a l e s  c a n  be  ach ieved  w i t h o u t  t h e  TV "inducement" 
approach mentioned e a r l i e r .  S e n s i t i v i t i e s  r e g a r d i n g  b e e r  and wine  a d v e r t i s i n g  
on TV can  b e  v e r y  a c u t e .  There  i s  much c r i t i c i s m  of t h i s .  Eowever, t h e  b a s i c  
i n f l u e n c e  d e t e r m i n i n g  whether  p e o p l e  d r i n k  o r  d o n ' t  d r i n k  i s  n o t  coming from adver-  
t i s i n g .  The re  i s  a  l o t  of d e b a t e  abou t  t h a t ,  b u t  d a t a  i n d i c a t e s  t h a t  o t h e r  funda- 
men ta l  f a c t o r s  d e t e r m i n e  t h a t  d e c i s i o n .  
Ques t ion :  tiow much does LBI c o n c e n t r a t e  on s o u t h ,  a iming campaign m a t e r i a l s  
toward h i g h  s c h o o l  o r  c o l l e g e ?  Is  i t  done s e p a r a t e l y  o r  through t h e  g e n e r a l  cam- 
pa ign?  Along t h e  same l i n e ,  h a s  any thouglit  been g i v e n  t o  t y i n g  L B l ' s  campaign t o  
the  J ~ P  o f  m a j o r i t y  laws w i ~ i c h  i t  i s  s u p p o r t i n g !  
A~iswer: Li i l  i s  n o t  s n l ) p o r t i n g  t.i t i l e r  pos i t iol i .  'The indus  t1 -v  lias no o f f i c i a l  p o s i -  
t i c r r i  p r ~ ?  11r con  on tllc ~il i : i in~um-age i s s u e .  Ll i l  i:t7ts il1;iny r e q u e s t s  from peop le  i.n thi. 
\ 7 c i r i o u s  st,itils want ing  t o  know i t s  p o s i t i o n ,  b u t  i t  t < i k e s  no s i t i e s .  Peop le  o f t e n  a sk  
f o l -  ctluc i t  i o ~ ~ , l l  m;ttr~ri;iLs r e g a r d i n g  d r i n k i n g  ai-ici d r i v i n g  by young a d u l t s .  The a r t i c l e  
rcp1.i lit .-; s G ~ i t  o u t  a r c  no t  1,111 m a t e r i a l s ,  b u t  I ~ a v e  b e e n  produced by independen t ,  o b j e c t i v e  
e d u c a t o r s .  O b j e c t i v e  m a t e r i a l s  a r e  s e n t  o u t  by LBI i n  r e sponse  t o  q u e r i e s  on t h e  
minimum-age and how i t  a f f e c t s  young a d u l t s .  
Quest ion:  We've been t a l k i n g  about  s i n s  of commission, b u t  i t  seems t h e r e  a r e  
a l s o  s i n s  of omiss ion which a r e  h a r d e r  t o  i d e n t i f y .  What should  be  done t h a t  i s  
n o t  be ing  done? Given t h e  t e n s  of m i l l i o n s  of d o l l a r s  s p e n t  on l i q u o r  a d v e r t i s i n g ,  
t h e r e  should  be a  g r e a t e r  e f f o r t  on t h e  p o s i t i v e  s i d e ,  o t h e r  than  t h o s e  campaigns 
of Seagram and LBI which,  a s  we a l l  know, a r e  e x c e p t i o n s .  Is t h e r e  some way t o  
s p r e a d  around t h i s  w i l l i n g n e s s  t o  expend a d v e r t i s i n g  funds  a r e  p u b l i c  educa t ion?  
Answer: Brand a d v e r t i s i n g  is compat ib le  w i t h  t h e  moderat ion approach i n  a  very  
s p e c i f i c  way--for example, by l i n k i n g  d r i n k i n g  w i t h  e a t i n g  and w i t h  normal s o c i a l  
customs. Th i s  h a s  been done and a p p a r e n t l y  h a s  been a s  s u c c e s s f u l  a s  s t r a i g h t  brand 
a d v e r t i s i n g .  Th i s  s t a t e m e n t  i s  based on t h e  s u c c e s s  of t h e  Seagram and Jim Beam 
campaigns. 
Comment: Surveys i n d i c a t e  t h a t  c h i l d r e n  who come from f a m i l i e s  of heavy 
d r i n k e r s  t end  t o  b e  heavy d r i n k e r s ;  those  from f a m i l i e s  of moderate d r i n k e r s  
tend t o  b e  moderate d r i n k e r s ,  and those  from f a m i l i e s  of a b s t a i n e r s ,  tend t o  
a b s t a i n .  T h i s ,  of c o u r s e ,  i s  n o t  100% t r u e .  
Comment: A r e c e n t  N a t i o n a l  I n s t i t u t e s  of Hea l th  s t u d y  h a s  shown t h a t  t h e  body ' s  
metabolism c o n t r i b u t e s  t o  a l coho l i sm.  
Comment: Th i s  i s  on ly  p r e l i m i n a r y  d a t a .  Much of t h e  work h a s  been done on 
an imals ,  and animals  and humans a r e  d i f f e r e n t .  The theory  i m p l i e s  b i o l o g i c a l  
s u s c e p t i b i l i t y .  Th i s  i s  a  theory  t h a t  has  been around f o r  y e a r s ;  nobody has  
come c l o s e  t o  p rov ing  i t .  Alcoholism i s  a  d i s e a s e ,  no t  a  moral  weakness. I t  
can be t r e a t e d  and t r e a t m e n t  works. So i t  may be  b i o l o g i c a l ,  b u t  t h a t  has  no t  
been proven.  
I t  seems t h a t  many p u b l i c  i ~ f o r m a t i o n  campaigns r e g a r d i n g  d r i n k i n g  and d r i v i n g  
a r e  t r y i n g  t o  i n t e n s i f y  and a c c e l e r a t e  a  p r o c e s s  t h a t  r e q u i r e s  a  long t ime--funct ioning 
through t h e  s c h o o l s ,  t h e  home, t h e  church ,  and pee r  groups .  P u b l i c  a t t i t u d e s  cannot  
be  changed o v e r n i g h t .  
COMMENT BY JOHN LAVINO, J R . ,  KEMPER INSURANCE GROUP 
I n  a j o i n t  v e n t u r e ,  t h e  O f f i c e  of Alcohol Countermeasures of NHTSA and Kemper 
Insurance  Group a r e  promoting t h e  roads ide  b r e a t h  t e s t e r .  Kemper's r o l e  i s  t o  work 
w i t h  t h e  ASAPs i n  t h e  promotion a s p e c t  and t o  handle  n a t i o n a l  p u b l i c i t y .  On A p r i l  
4 ,  Kemper h e l d  p r e s s  conferences  i n  Minneapolis  and Washington, D . C . ,  r e l e a s i n g  
one and t h r e e  minute f i l m  c l i p s ,  and a 15-minute s l i d e  p r e s e n t a t i o n  des igned f o r  
ASAPs, Kemper a g e n t s ,  and o t h e r s  t o  use  i n  promoting t h e  b r e a t h a n a l y z e r .  There  i s  
a l s o  an  e x h i b i t  which can be  1 0 '  by 1 0 '  o r  10 ' by 20' , i n c l u d i n g  a n  automat ic  2- 
minute  s l i d e  p r e s e n t a t i o n  and an au tomat ic  blood a l c o h o l  c a l c u l a t o r .  
Only 9 s t a t e s  have p r e - a r r e s t  impl ied  consent  laws p r e s e n t l y .  Kemper is  t r y i n g  
t o  make l e g i s l a t o r s  and law enforcement o f f i c i a l s  aware of t h e  roads ide  b r e a t h  
t e s t e r .  This  won't  happen o v e r n i g h t .  
Kemper i s  now i n  t h e  p rocess  of t e s t i n g  t h e  v a l i d i t y  of t h e  appara tus .  
COMENT BY JO ANN ANDERSON, FAIRFAX ALCOHOL SAFETY ACTION PROJECT 
F a i r f a x  County has  a  p o p u l a t i o n  of 500,000 i n  400 s q u a r e  m i l e s .  I n  1971 t h e r e  
were 1 7 1  DWI a r r e s t s  and 68 c o n v i c t i o n s .  I n  1972,  t h e r e  were 4200 people  i n  t h e  
ASAP program. I t  was thought  t h a t  t h e  r a t e  would d e c r e a s e ,  b u t  i t  h a s n ' t - - i t  
h a s n '  t even l e v e l e d  o f f  . 
There  i s  a  t o t a l  community involvement through ASAP. A l l  p o l i c e  o f f i c e r s  
went through an 8-hour o r i e n t a t i o n  on d r i n k i n g  and d r i v i n g ,  d i s c u s s i n g  t h e i r  a t t i -  
tudes  toward d r i n k i n g .  Because of t h i s  seminar ,  two- thi rds  of t h e  DWI a r r e n t s  now 
come from t h e  r e g u l a r  p a t r o l  o f f i c e r s ,  no t  t h e  s p e c i a l  ASAP p a t r o l .  
DWI o f f e n d e r s  a r e  t r e a t e d  b e f o r e  t r i a l .  T h e i r  c a s e s  come d i r e c t l y  t o  ASAP 
t h e  day f o l l o w i n g  t h e i r  a r r e s t .  A l l  b u t  s e r i o u s  problem d r i n k e r s  and a l c o h o l i c s  
come t o  ASAP. I n  February  t h e r e  was a n  average  of 13 .5  a r r e s t s  per day f o r  DWI. 
Two days a  manth a r e  s e t  a s i d e  t o  t r y  DWI c a s e s .  
S o c i a l  d r i n k e r s  account  f o r  50% of t h e  a r r e s t s .  T h e y ' r e  s e n t  t o  t h e  d r i v e r  
improvement s c h o o l  f o r  8  weeks,  2  112 hours .  There  a r e  60-80 c l a s s e s  p e r  week 
(15 i n  a  c l a s s ) .  Problem d r i n k e r s  and a l c o h o l i c s  a r e  r e f e r r e d  t o  AA o r  a lcoho l i sm 
c l i n i c s .  P o t e n t i a l  a l c o h o l i c s  a r e  s e n t  t o  t h e  F a i r f a x  Alcohol  Cont inuing E v a l u a t i o n  
(FACE), a  10-week, 2  112 hour c o u r s e .  I n d i v i d u a l s  do n o t  a u t o m a t i c a l l y  pass  t h e  
c l a s s ,  b u t  r e p e a t  i t  u n t i l  they do p a s s  and a r e  then  s e n t  t o  c o u r t .  
Ages range from 16-68, b u t  t h e  main group f a l l s  w i t h i n  t h e  19-24 age  group.  
The average  BAC i s  ,19%.  The a v e r a g e  income i s  $15,000-$20,000; t h o s e  who can  
a f f o r d  t o  d r i n k .  Only 7% of DWI a r r e s t s  have incomes under $7,000.  Recidivism is 
f a r  below e x p e c t a t i o n s .  
Quest ion:  Why i s  t h e  a r r e s t  r a t e  s t i l l  r i s i n g ?  
Answer: O f f i c e r s  a r e  a t t u n e d  t o  d r i n k i n g  d r ive r s - - they  know what t o  look  f o r .  
They know t h a t  t h e i r  cha rges  w i l l  s t a n d  up i n  c o u r t  now and won ' t  be reduced.  
Regarding f a t a l i t i e s ,  i n  1972 t h e r e  were  85 f a t a l i t i e s ,  35 were a lcoho l - invo lved .  
T h e y ' r e  n o t  down from t h e  p rev ious  y e a r ,  b u t  they a r e  up l e s s  than  expected.  
Comment: Two assumpt ions  made b e f o r e  t h e  ASAPs go t  underway have been shown 
t o  b e  weak, o r  complete ly  wrong. One was t h a t  a s  t h e  word of h i g h  a r r e s t  r a t e s  
g o t  around,  peop le  would dodge t h e  s i t e s  where they were l i k e l y  t o  g e t  p icked 
up,  e i t h e r  by d e c r e a s i n g  t h e i r  d r i n k i n g ,  by d e c r e a s i n g  t h e i r  d r i v i n g  a f t e r  
d r i n k i n g ,  o r  bv doing t h e i r  d r i n k i n g  and d r i v i n g  where they f e l t  s a f e .  The 
o t h e r  assumption was t h a t  a s  a r r e s t s  went up, f a t a l i t i e s  would go down. Th i s  
may happen i f  t h e  a r r e s t  r a t e  goes up high enough, b u t  s o  f a r ,  i t  h a s n ' t .  
Comment: A c t u a l l y ,  i t ' s  nowhere n e a r  t h e  peak y e t .  
Comment: ASAPs' yea r - to -yea r  t a b l e s  i n d i c a t e  t h a t  a r r e s t s  a r e  up and con- 
v i c t i o n s  a r e  up ,  b u t  t h a t  a l c o h o l - r e l a t e d  f a t a l i t i e s  and c r a s h e s  a r e  n o t  
s t r i k i n g l y  lower .  I n i t i a l l y ,  i t ' s  h a r d  t o  know whether  w e ' r e  do ing  t h e  wrong 
t h i n g ,  o r  pe rhaps  j u s t  n o t  do ing  enough of t h e  r i g h t  t h i n g .  
Comment: I n  9 of t h e  ASAPs i n  2 y e a r s ,  d a t a  shows t h a t  f a t a l  c r a s h e s  a r e  down 
1-2%, w h i l e  i n  s u r r o u n d i n g  a r e a s ,  f a t a l i t i e s  a r e  up 5.9%. I f  t h i s  p r e l i m i n a r y  
d a t a  i s  c o r r e c t ,  t h e s e  f i g u r e s  a r e  s i g n i f i c a n t  and encourag ing .  



